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AURAROMA
By rejuvenating neglected and barren strips of concrete into interactive public spaces,
Beirut’s staircases can be engaged by society to socialize and unwind while having
their senses stimulated by virtue of color, scent, and light.
View Full Project

Read Winners’ Interviews
View Magazine Expose
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LI BRANDING
‘Li’ is a nature retreat inspired by the spirit and techniques of permaculture to provide
an educational space where people can reconnect to nature, learn sustainable farming,
and participate in earth-house building.
I was approached by the founder of ‘Li’ to create a new identity based on my
volunteering experience. My logo design was inspired by the nearby Damour River
and surrounding mountains during sunrise. I later extended Li’s new visual identity to
include branded packaging labels for the organic products sold on site.
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SWISS
INNOVATION PARK
Being part of the design team at Launch Labs, I helped design a multifunctional space
to be used for co-working and organizational events held by SIP. The space primarily
serves as a community hub while offering users and project teams varied areas to
work and collaborate with one another.
View Full Project
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LOGO DESIGN
A compilation of logos designed for various freelance clients.

Thai Tuga | A Casual Thai Restaurant

Vakancy | An Unconventional Fashion Store

Monkey Fingerz | A Playful Children’s Toy
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WELLE 7
At Launch Labs, we were approached by a client who wanted a workspace solution
that can cater to several different users. As part of the team, I helped design three
different ‘scenarios’ to bring about discussion during a workshop. Based on the
feedback, we ultimately designed a single integrated scheme that caters to all users.
View Full Project
Password: whatpassword
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BEIT BYOUT
Beit Byout targets immigrant families and young professionals that aspire to be
successful in their new world. Although originally the studios are similarly designed,
they will undoubtedly change in size, appearance, and use as their new inhabitants’
lives unfold with time. This aspect has been taken into consideration and is an integral
part of the concept.
View Full Project

STUDIO

LOWER LEVEL
Each building module consists of two duplex studios making it the most offered building
typology in this community. The reasoning behind this is because Beit Byout is primarily
designed for young professionals and couples or small families whose lives are just taking
off. At this stage of their lives, they are not concerned with large spaces but rather the
amenities that their new homes offer.

STUDIO

MEZZANINE
In the case of a duplex studio, they are not only being provided with a home but a connected retail space that can be used as a shop or an atelier ideal for entrepreneurship. Because
being in a community with like minded neighbours will inevitably create a lively atmosphere with fruitful results, the sky is the limit when it comes to their ambitions.
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The piece de resistance of
Beit Byout is the area designated for future expansion because it takes into
account that the lifestyle of
community members will
surely change and along
with it their needs regarding their homes and small
businesses.
Therefore the potential for
‘extra’ space to grow into
is ideal, whether in terms
of a growing business that
needs to be expanded or a
growing family that suddenly requires additional
living space.
The configurations below
illustrate a few models of
an existing duplex studio
being transformed to hold
additional floors, shops,
rooms, and even terraces
due to the strategic placement of ‘flexible walls’.
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KUSHK KIOSK
The Arab world’s gradual loss of its language nowadays urged us to be socially
responsible by reinvigorating the use of Arabic. Aware of how social media has
become a major communication platform, our kiosk and its social media outlets are
designed to expose the pubic to Arabic small-talk within heavy urban circulation.
View Full Project
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PLASTIC DETOX
The Big Plastic Detox installation intends to raise people’s awareness of the harmful
use of futile plastic items. At the forefront, the project appeals to people’s intrinsic
motivation to do good. When a specific task is at hand, where people are measured
against others, where regions compete with one another, and where individual
contributions become visible, people tend to become more active.
View Full Project
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CISCO
CISCO’s Madrid headquarters is outgrowing their current office space and are
therefore considering expanding into new real estate. As part of the design team, we
deduced from a Time Utilization Study that CISCO was in fact not outgrowing their
office, but rather largely under utilizing it. Therefore, we designed a solution where
they could remain in their existing location with a 3:1 desk-sharing ratio instead.
View Full Project
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PROGRESANDO
I was approached by a client to convert a store into a functional learning space that
targets first generation immigrants. My solution was to have the space not only
reflect their new branding, but also have a welcoming and friendly feel. In order to
accommodate all of their various programs, I proposed stackable and mobile furniture
so that their new space can be easily transformed at a moment’s notice.
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[IN]FORM
A revolutionary weapon to empower the masses.
View Full Project
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ARTIFICIAL IDIOT
A cyberpunk awareness campaign.
View Full Project

Artificial Idiot is a series of posters that take a jab at today’s digital age. It acts as
a warning to the bleak path society is taking due to its absolute dependency on
technology. The deliberate use of RGB colors in each illustration’s pixelated context
accentuates the blurred line between the physical and digital worlds.
Despite its cynical and disturbing undertone, Artificial Idiot is essentially a
cautionary tale to thwart humanity’s greatest innovations taking precedence over
general human wellbeing. The three thought-provoking themes are used to depict a
dystopian future where people are out of touch with their physical world, reality, and
worst of all, themselves.
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#motherstouch
The first dominantly-red illustration of the series is entitled #motherstouch and
it tackles the issue of robots replacing humans in the work field. I t explores a
twisted, high-tech near-future where people are relieved of most, if not all, of
their responsibilities. Sadly, this even includes a mother’s most primitive job of
breastfeeding her infant which entirely eradicates the vital role mothers play in
human development.

Design Portfolio

34

35

Design Portfolio

36

#iwokeuplikethis
Meanwhile #iwokeuplikethis, the second dominantly-green piece debates the
eerie notion that society will exceedingly become delusional and detached from
reality. In the context of this new digital world, people will most likely adopt alter
egos that would allow them to play different characters- but never their own. In
fact, people’s real personalities with all of their natural flaws and imperfections
will be something filtered out in favour of ideal personas to keep up with society’s
demand for perfection.
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#traveltheworld
Perhaps society will become so accustomed to vicariously living through
their alter egos in the digital world that the very idea of being unplugged is
deemed meaningless in the future. The third dominantly-blue piece named
#traveltheworld digs into this concept as it catches a grim moment of complete
confusion a person feels when placed in the real world. People will become so
disorientated that they can no longer intrinsically enjoy the outdoors, fresh air,
and physical activity in their natural environment but instead bypass the various
cognitive and psychological benefits mother nature provides.
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